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A new RECIPE for successPRESS RELEASE
DFROST GMBH & CO. KG


DFROST creates an oven-fresh outlet store for Bahlsen

The Hanse Outlet in Broderstorf near Rostock has become even more appetising. Bahlsen GmbH & Co. KG., the most successful and popular producer of baked goods in Germany, set up shop in Broderstorf in late 2017. Its new outlet boasts a modern design across more than 160 square metres of sales space. Visitors get to browse 80 different snacks from the brands LEIBNIZ, PiCK UP! and BAHLSEN – nearly the entire product portfolio of the family-run company. Of course, everything is available at considerably lower prices than elsewhere. And the atmosphere of the shop is extraordinarily pleasant. At the moment, the Bahlsen Store at the Hanse Outlet is one of a kind. DFROST, the Stuttgart-based agency for retail identity, is responsible for its unique store concept and design.
GOOD, BETTER, BEST – NEVER LET IT REST!
Hermann Bahlsen invented the Leibnitz biscuit more than 125 years ago. Ever since, the name Bahlsen has been synonymous with sweet, baked treats. The inimitable flavour, freshness and high quality of its products have made Bahlsen what it is today: a modern, family-run company with an ever-growing global fan base. But the likeable company has no intention to rest on its laurels. It constantly strives to improves its products and processes – and now, its outlet stores are due for a makeover. The shop at the Hanse Outlet in Broderstorf near Rostock was chosen as the pilot project. Its planning and design were entrusted to DFROST in Stuttgart. The agency made sure that the new design, which will upgrade the existing outlets, perfectly fits into the atmosphere of modern shopping centres. Although separate from the planned flagship stores, the fresh concept will represent the public face of the company. Bahlsen intends to apply it to further outlets if the pilot run is well received.

Best ingredients, best methods
The retail experts of DFROST received precise instructions about the basic elements, colours and functions that would make up the new look. Their task was to combine these factors with the values and the high emotional appeal of the brands to create a unique space and design concept. And they succeeded. The new outlet store is eminently approachable and inviting. It boasts clear shapes, an orderly structure, a classy look and a customer journey that has been thought through down to the smallest detail. Wood-effect flooring exudes liveliness and warmth for a bright, friendly atmosphere. On the outside walls of the outlet, DFROST has installed white shelves that showcase the goods. The agency also installed frames in the mutually complementary colours of the various brands, which delineate the individual sections of the store and offer extra space for emotionally appealing mood images and screens. To guide customers’ attention to new products and seasonal limited editions, the experts of DFROST selected highlight tables as central elements. The white and oaken tables are mounted onto staggered rolling frames. This special construction achieves a pyramid-like effect: goods are presented on an appealing stage, and selected products and information are easily moved to the primary visual axis.

A pleasant atmosphere
The interior and design elements of the store also include a completely revamped checkout desk, a seemingly open ceiling and a colourful children's yard stick decorated with the Leibniz Zoo animals. Combined, they highlight the modern, family-friendly ambiance of the brand and invite visitors to immerse themselves in the enjoyable Bahlsen universe. The large, floor-to-ceiling windows are as much part of this as the lighting concept, which showcases the goods and visual design of the store effectively without being obtrusive. Of course, the DFROST retail experts did not confine their skills to the inside of the store. On the outside, large-format visual elements optimise the remote effect of the outlet and offer a teaser for its sweet interior.

Text and images can be downloaded from: 

www.dfrost.COM/PRESS


DFROST is the retail identity agency that is all about the point of sale. Brands or rooms, whole stores or single floors – wherever worlds of experience and identity are needed, the Brand Companions in our interdisciplinary teams create innovative, precise retail solutions that successfully stage your products and markets where it counts: at the site of the purchase decision. Holistic and unique. The scope of services of this Stuttgart-based agency, which was founded in 2008 by Nadine Frommer and the brothers Christoph and Fabian Stelzer, is divided into six disciplines: Retail Window Display, Visual Merchandising, Retail Architecture, POS Events, Visual Communication and Digital Solutions. Every step on all channels – from consultation and conceptualisation to production, logistics and implementation – is controlled centrally. This yields harmonious retail scenes that are not just seen, but felt and experienced with all senses. Not only your customers will be convinced by our work – we have already won top brands such as Swarovski, IWC Schaffhausen, Tommy Hilfiger, Victorinox, Leica and Porsche Design as our enthusiastic clients. They believe in the sustainable, functional work of DFROST. 
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