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Cybex SETS NEW QUALITY STANDARDS AT Point of Sale PRESS RELEASE
DFROST RETAIL IDENTITY


DFROST CREATES GROUNDBREAKING SHOP-IN-SHOP FOR Cybex

[bookmark: _GoBack]Cybex – the world-famous Bayreuth brand primarily known for its high-end pushchairs, baby carriers and children’s seats – was able to demonstrate within a very short space of time that pushchairs and the like can indeed be genuine fashion accessories. This change of image has long since been rewarded with a large fan community – celebrities included – and numerous design awards. Now, to display its high standards of quality and design in a worthy manner at the point of sale, Cybex is going on the offensive. Its latest coup is the unique shop-in-shop at kinnings babythings – one of the top addresses in Munich for furnishing children’s rooms. Product lines such as Cybex Platinum can only be suitably presented with exclusive products and first-class execution. DFROST, the Stuttgart Agency for Retail Identity, was entrusted with realising this ambitious concept which lays the cornerstone for something new and extraordinary.
HIGH-END EXECUTION IN RECORD TIME
Who says that safety, design and function are mutually exclusive when it comes to pushchairs and the like? Since 2005 the Cybex brand has consistently been proving that the opposite is the case. State-of-the-art design with the highest standards of safety and quality, combined with smart functionality form the trinity that distinguishes Cybex principles. The company, which has also made a name for itself by the by as a lifestyle and fashion brand, has received numerous accolades for its products including 15 Red Dot design awards. In order to transport its status in the area of quality and design to the point of sale, Cybex had a shop-in-shop space and shop windows devised and designed at kinnings babythings which are way ahead of anything the competition has to offer. Various products in the premium Cybex Platinum line are on display. DFROST was contracted to handle the entire execution to the highest standard, and worked very closely with Cybex in drawing up the concept, providing its expertise and advice. The challenge consisted in producing customised elements made of the highest quality materials within the shortest possible space of time and for both a roomy 100-square-metre space and the windows of the entire shop front. One can hardly speak of a shop-in-shop here as it is a virtually enclosed space that more closely resembles an own-retail outlet in terms of the work that went into it. Everything – from flooring, walls and ceiling to wiring – had to be newly installed and fitted. Targeted preparatory work in the shape of intense consultation and comprehensive sampling ensured that the project was implemented successfully and precisely.

AS THE BRAND, SO THE SHOP
Entirely in keeping with the Cybex corporate identity colour scheme, the campaign design has been reduced down to black and white, merging with the upmarket shop design. In this regard, DFROST chose the materials used with great care. Exclusive high pressure laminate has been used to produce a deep matt black on the vertical surfaces. The contrast – provided by a poured polyurethane floor in high-gloss white – could not be more appealing. A test track was specially designed with real cobblestone and large grouted pebbles. It is only the products themselves, the visual merchandising and low-key decoration that bring colour into play here. The shop features numerous screens displaying media content, thus shaking up the otherwise so dull world of children’s paraphernalia. From product presenters to customer service area, all elements are fitted with high-end systems and designer furniture. A perfect setting has been provided here for social interaction and individual customer service. It is possible and desirable to go a step farther, and stage events in the space. To this end, every necessary provision was made including the installation of a loudspeaker system. The shop windows entice customers to come in and see what awaits them inside the shop. DFROST was also responsible for organising the window campaign that takes up the entire, eye-catching shop front. Those who, like the Stuttgart Agency for Retail Identity, see the window as the calling card for the shop area, also set a high benchmark here. In this case, despite the narrow window of time available, DFROST met its brief with the greatest meticulousness, using materials of the highest quality, thus guaranteeing a long-range effect.

FROM DEVELOPMENT TO CONQUEST
Previously, Cybex had realised smaller shop-in-shop spaces. The shop-in-shop at the kinnings babythings children’s store is a showcase for the Cybex brand and asserts its status directly at the point of sale. The future promises a rollout that will consistently continue this high-end retail concept. Now that high standards have been formulated at kinnings babythings with the help of elaborate custom fittings, the next step could be their application by means of modular design structures. The Cybex brand’s aesthetic and qualitative proficiency puts it on the best track to transform and conquer the industry’s shops.  
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Text and images can be downloaded from: 

www.dfrost.COM/PRESSE


DFROST is the retail identity agency that is all about the point of sale. Brands or rooms, whole stores or single floors – wherever worlds of experience and identity are needed, the Brand Companions in our interdisciplinary teams create innovative, precise retail solutions that successfully stage your products and markets where it counts: at the site of the purchase decision. Holistic and unique. The scope of services of this Stuttgart-based agency – founded in 2008 by Nadine Frommer and the brothers Christoph and Fabian Stelzer, and with a workforce of some 50 employees – is divided into six disciplines: Retail Window Display, Visual Merchandising, Retail Architecture, POS Events, Visual Communication and Digital Solutions. Every step on all channels – from consultation and conceptualisation to production, logistics and implementation – is controlled centrally. This yields harmonious retail scenes that are not just seen, but felt and experienced with all senses. Not only your customers will be convinced by our work – we have already won top brands such as Swarovski, IWC Schaffhausen, Tommy Hilfiger, Victorinox, Leica and Porsche Design as our enthusiastic clients. They believe in the sustainable, functional work of DFROST. 
For more information:

PR Management
DFROST GmbH & Co. KG
Annerose Bach
Hauptstätter Straße 59A
70178 Stuttgart
T +49 711 664817-130
F +49 711 664817-200
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