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LUMINOX HAS POP-UP STORE AT BASELWORLD 2019PRESS RELEASE
DFROST retail identity



Rollout becomes expedition around the world

For Baselworld 2019 – the world-leading show for timepieces and jewellery – the Swiss watchmaking brand Luminox chose to present itself in a way that wasn’t only special because of its location: a pop-up space was created separate from the exhibition centre in a cycle shop just a few metres from Messe Basel which more than did justice to the brand’s adventurous and masculine image. A truly iconic module of cargo boxes forms the completely flexible pop-up system offering diverse set-up variations for every retail and exhibition architecture, tools such as the newly developed lift & learn function, a digital product experience and a powerful customer journey. The agency DFROST Retail Identity was responsible for the concept, design, development and production of the pop-up presence and modular system.
»SWISS-MADE« AT ONE-SECOND INTERVALS
The »Swiss Made« origin label holds one of the top places in the Made-in-Country-Index ranking. One proud bearer of this label, for which the criteria have actually even been tightened up recently, is Luminox from the Canton of Zurich. What the original Swiss Army knife from Victorinox is to some, is the Luminox Navy SEAL watch for others. In 1992 Luminox succeeded in establishing itself as the official supplier of the Navy SEALs after the watch was developed specially in collaboration with the US Navy’s special unit. Thanks to the in-house Luminox Light Technology which allows a watch face to glow for up to 25 years and makes it readable even under the most adverse conditions. High-tech from Luminox is extremely robust and tough, and is crafted with absolute precision. It has long since become more than part of the elite troop’s outfit, but is also part of the expeditionary kit of modern adventurers and true makers.

A POP-UP-SYSTEM AS ALL-ROUNDER
Modular and mobile – the pop-up system that DFROST serves up for Luminox can do it all. Always and anywhere. The flexible module consists of aluminium cargo boxes. Whether it’s in exhibition or retail spaces, they can be stacked and lined up with little effort in an infinite number of spatial arrangements. Take one box and you have the perfect display; take 1,000 and you become the architect of an entire retail space. And there’s plenty in the boxes too: they can be TV modules, showcases, logo boxes, highlight boxes or backlit visual boxes. The absolute highlight of the system is the module’s integrated lift & learn function: if one of the watch models is picked up, the module displays the corresponding information and videos about the respective product on screens, thus digitally providing customers with all they need to know. A whole load of extras in just one module – so it’s handy that the cargo boxes provide the packaging as well.

PEAK PERFORMANCE
Luminox is experiencing a brand shift away from the military context towards clear storytelling about heroes. It reads positively, the visual language is modern and authentic. The criteria that DFROST accordingly set for Luminox’s pop-up system speaks this language of makers and adventurers. It’s to the point. It is not only the perfect visual merchandising but also the cargo boxes that transport all of these core messages and themselves become the communication. They are rough, real, functional, and arouse associations with expeditionary trips, rallies and the like. Long-lasting, they can stand up to huge pressure and extreme situations; they tell a story about transport under tough conditions, of standing up to adverse conditions, of setting up a camp and the successful conclusion of an adventure where every second counts. It is a story that awakens a sense of longing in customers which it transfers to the brand and the product – wherever the mobile pop-up system sets up camp.

UNBOXING IN GRAND STYLE
And that is only the beginning. The pop-up store created for Baselworld 2019 marks the starting point of a large-scale, worldwide rollout of the Swiss brand. The iconic cargo box tool can be anything and everything. Which is why only the next task mission is being tackled: shipping the system to the retail area and implementing it as a product display. Developed from the cargo boxes, the product display system carries the exact look & feel into the shops around the globe. In this use-case too, the box speaks the distinctive Luminox language, telling of tough journeys on land, on water and by air during which they overcome adverse conditions of every kind, safely bringing their contents to the end destination. »Unboxing« takes on a whole new meaning here with which Luminox successfully hits the big-time and is aiming high. DFROST Retail Identity goes along as a partner and joins in the adventure.
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DFROST is the retail identity agency that is all about the point of sale. Brands or rooms, whole stores or single floors – wherever worlds of experience and identity are needed, the Brand Companions in our interdisciplinary teams create innovative, precise retail solutions that successfully stage your products and markets where it counts: at the site of the purchase decision. Holistic and unique. The scope of services of this Stuttgart-based agency, which was founded in 2008 by Nadine Frommer and the brothers Christoph and Fabian Stelzer, is divided into six disciplines: Retail Window Display, Visual Merchandising, Retail Architecture, POS Events, Visual Communication and Digital Solutions. Every step on all channels – from consultation and conceptualisation to production, logistics and implementation – is controlled centrally. This yields harmonious retail scenes that are not just seen, but felt and experienced with all senses. Not only your customers will be convinced by our work – we have already won top brands such as Hugo Boss, Porsche Design, Daimler, Breitling, IWC, Omega, Swarovski, cosnova, Babor, Tommy Hilfiger, Calvin Klein, Victorinox, Cybex as well as Lindt, Bahlsen, USM or WMF as our enthusiastic clients. They believe in the sustainable, functional work of DFROST. 
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